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Sarah Beach : Creating Graphic Novels: Adapting and Marketing Storiesfor a Multi Million Dollar Industry
before purchasing it in order to gage whether or not it would be worth my time, and al praised Creating Graphic
Novels. Adapting and Marketing Stories for aMulti Million Dollar Industry:

0 of 0 people found the following review helpful. Four StarsBy bryan smithCool book .. kind of repetitive0 of 1 people
found the following review helpful. Great book!By David Curl An excellent book from a fantastic .com seller! Highly
recommended! A+++1 of 1 people found the following review helpful. Learn what a graphic novel is and what you
need to do to create your ownBY Forris B. Day!'ll admit that | did not know or understand what a graphic novel was
before reading Sarah Beach's book " Creating Graphic Novels: Adapting and Marketing Stories for a Multimillion-
Dollar Industry”.A graphic novel isbasically acomic book but a much longer format or version of one. The story is
told using pictures and dialog, but dialog is used much more sparingly than aregular novel. Most of the action is
described in the drawings.| learned some comic book terminology such as "gutter”. The gutter is the space between
panelsin acomic book or in the newspaper comics. Who knew? | love learning new things and for some reason
learning the term "gutter" kind of excited me because | had never thought about a comic actually having components
and much less names for the components. There is much more terminology discussed and it is pretty cool in my
opinion. It was like thetime | learned that the plastic ends on shoelaces are called aglets. It's something | may not use
everyday but it can certainly be used to amaze my friends. | just throw these bits of information into random
conversation and they think that | am smart, (or just weird) but let's get back to the review.The book is written for
anyone who has a story to tell such as authors and scriptwriters. It gets you thinking about other opportunities to share
your tale via the graphic novel medium. Beach will guide you and teach you what you need to do. For instance you
will of course need an artist to draw the pictures but | also learned that it is usually a different person who does the
lettering. Should | have known that? | didn't and | though that was yet another cool piece of information.The book
covers general information on marketing such as conventions and what to expect at them. Even someone who has been


http://f3db.com/pub/links.php?id=1615931945

to conventions regularly need to look at these people through different eyes and realize that all those folks you are
trying to sgueeze by have now become potential customers for your book. Y ou need to treat them as such. She touches
on the production of the book and goes over what can go wrong and how to avoid common pitfalls (Think
misspellings etc.) The back of the book has lots of resources to help you gain more insight into this lucrative
business.A very interesting read because you'll learned some cool information about graphic novels. The book does
not teach you how to draw a graphic novel. That is not it's intention. What it does do is give you a pretty in depth
overview of the business and what steps you need to take to become a player in theit. It isloaded with drawings
giving examples of the concepts. There is alittle character named "Professor Exposition” throughout the book. He
throws out little facts and bits of information backing up the narrative in the book. He is aweird little guy but he's
pretty smart for a pencil drawing. "If you are interested in learning more about graphic novels then " Creating Graphic
Novels' by Sarah Beach is agood starting point.Review copy supplied by MWP.

AS GRAPHIC NOVELS GROW IN POPULARITY and grab more shelf space in bookstores, Hollywood
isdiscovering agold mine of ideas ready to be made into movies and writers, illustrators, and artists arefinding a
powerful new medium through which to express and market their ideas.This step-by-step guide to creating a graphic
novel from your story ideawill teach you theessential artistic, technical, and business practices necessary for getting
your graphicnovel on the page and in front of readers.

About the AuthorSarah Beach is a multifaceted writer living in Los Angeles. Shes aformer researcher for the quiz
show Jeopardy! She has published a book on mythic motifs for writers, The Scribblers Guide to the Land of Myth,
which has been recommended by Blake Snyder and Linda Seger. She has edited independent comic book anthologies,
and had her own short stories published in them. Sheisalso an artist. Shes a member of both the Greater Los Angeles
Writers Society and the Comic Art Professional Society. Her website is www.scribblerworks.us.



